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We’re Working for You.
Our approach to community banking puts you and

the growth of your business in front of everything we do.

We’re a different kind of bank, we’d like to tell you why.
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AVP Business Banking

Bryan Smith
AVP Business Banking

300 Broadway
130 Schwenk Drive

1296 Ulster Avenue, Kingston
Hurley Ridge Plaza, West Hurley

4269 Albany Post Road, Hyde Park
845-331-0073 � RondoutBank.com

MEMBER PROFILE
“I think the Ulster 
Chamber is an 
exemplary organization 
when it comes to  
advocating for issues 
that are important to 
Ulster County and the 
entire region.”  
� – Josh Sommers

What Great Recession?
Focus Media Continues To Grow

Many companies slashed their advertising and public 
relations budgets when the economy tanked in 2009, but 
others doubled down and came out stronger with Focus 
Media as a partner.

“In ’09, ’10 and ’11, we were one of the fastest-grow-
ing companies in the country,” says Josh Sommers, the 
company’s president and CEO.

“I think that there was such a desire for companies to 
weather the storm that we ended up picking up a lot of 
work during that time. We helped a lot of companies sur-
vive and grow during the Great Recession.”

Focus Media, a full-service public relations and ad-
vertising firm serving the Hudson Valley, was named the 
fastest-growing agency in the eastern United States by 
PR Week in 2011. The company followed that up by be-
ing listed as one of Inc. magazine’s fastest-growing pri-
vately held companies in the country in 2012.

Sommers, a former radio programmer and executive, 
started Focus Media in 2002 in Goshen.

“I thought the Hudson Valley was an underserved mar-
ket for public relations and marketing counsel to compa-
nies,” Sommers said. “There were other companies that 
did advertising and PR, but I just felt that it was an op-
portunity to take it to a new level.

“There’s never been a firm of our size and scope in the 
Hudson Valley before that’s in our business. We created a 
model that was very much needed in the region, to create 
a firm that brings Madison Avenue quality to the Hudson 
Valley and I think we filled a major void that was here.”

Sommers said his team is comprised of communica-
tions experts, including former award-winning journal-
ists, marketing executives and graphic designers. Former 
television sportscaster Tony Morino is the company’s se-
nior vice president of client services and has been with 

Sommers almost from the beginning.
“We’ve had a lot of success with Ulster County Tour-

ism and I attribute much of that to him,” Sommers said.
The company now boasts 20 employees and maintains 

a satellite office in the 721 Media Center in Kingston.
“We think it’s important to have a place where we can 

conduct business in Ulster County,” he said.
Focus Media serves more than 40 clients, including Ul-

ster County Tourism, Ulster County Office of Economic 
Development, Orange Regional Medical Center, Hudson 
Valley Economic Development Corp. and MetroVac, just 
to name a few.

If your company needs help with a website, public rela-
tions, advertising, graphic design, search engine market-
ing or social media, Focus Media can help.

“We’re a full-service agency,” Sommers said. “What-
ever a company may need related to marketing, we do it 
all and we do it all in-house. Because we’re a full-service 
agency, we’re able to approach a client’s needs in a much 
more comprehensive and holistic way.

“We’re not a PR firm that dabbles in advertising or a 
marketing firm that dabbles in PR, but we’re able to find 
the fastest way to Point B for a client by working in a 
diversity of areas.”

In today’s market, that means a lot of video and social 
media.

“We write and direct a lot of video,” Sommers said. 
“Video is one of our biggest tactics that we recommend. 
We have a close, strategic partnership with Ellenbogen 
Creative Media. Social media and how to best leverage it 
is integrated into all of the work we do.”

Sommers said the feedback he gets is positive and the 
proof is his continued growth.

“I think [clients] recognize that a marketing firm should 

do a lot more than just make pretty ads,” he said. “We re-
ally try to understand what adds dollars to the bottom line 
and what results in success. Then we do our work. I think 
clients like that approach.

“We’re constantly ensuring that we’re distributing news 
about ourselves and our wins and the good success that 
our clients have and that has resulted in us being at the top 
of the list when people are looking for any type of market-
ing help in the region.”

Sommers said the Chamber has helped him connect 
with Ulster County clients and promote his business, but 
his appreciation doesn’t stop there.

“They’re always willing to connect us with opportuni-
ties that fit our type of firm,” Sommers said. “I also have 
found the Chamber to take very strong stances on impor-
tant government-relations issues and I think it’s very im-
portant for a Chamber to do that.

“I think the Ulster Chamber is an exemplary organiza-
tion when it comes to advocating for issues that are impor-
tant to Ulster County and the entire region.”

Focus Media, at 10 Matthews St. in Goshen, can be 
reached at (845) 294-3342 or www.focusmediausa.com. 
The company also has a satellite office in the 721 Media 
Center at 721 Broadway in Kingston.


